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Brand Guidelines 2026 V.1

BRAND OVERVIEW SHG Projects is a premium design and build brand operating in the high-end
residential sector. Its identity reflects precision, structure, and a refined approach to
contemporary construction.
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Brand Guidelines

Logo Construction

The spacing between the symbol,
logotype, and tagiine is defined to
maintain  balance,  clarity,  and
consistency.
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Clear Space

A minimum clear space must be
ound the logo to ensure.
pact
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LOGOTYPE

The logotype defines the brand through
a clean and structured typographic
expression.

Primary Background

Secondary Background

PROJECTS

PROJECTS
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Brand Guidelines

LOGO USAGE

The logo should be used consistently to
maintain clarly, integrity, and brand
recognition across all applications.

sHG PROJECTS

PRIMARY

() sHe PrROJECTS

SECONDARY

() sHe PROJECTS

REVERSED VERSION

DO NOT USE ON BUSY BACKGROUNDS

R

smoscrs

DO NOT STRETCH OR DISTORT
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MINIMUM SIZE

The minimum size ensures the logo
remains clear and legible across all
applications.

100px

T

Minimum icon size: 24px
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BRAND COLOR

The color palette ensures consistency CMYK100,52,0,
and reinforces the brand's visual
dentity across all applications.

Neutal 02
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TYPOGRAPHY

Typography supports clarity, hierarchy,
and consistency actoss all brand
communications.
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Thin / Extra Light / Light [ Regular | Medium / Semi Bold | Bold / Extra Bold / Black
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Heading Subheading Body Text Button / Label
Inter Bold / 32 pt Inter Medium / 18 pt Inter Regular / 10 pt Inter Medium / 9 pt
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LETTERHEAD

The letterhead reflects the brand's
identity through clear structure and
professional communication.
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BUSINESS CARD

The business card represents the brand
through a clean, ~structured, and
professional layout.
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ENVELOPE

The envelope extends the brand's
identity through a clean and consistent
presentation.
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SIGNAGE

Signage extends the brand's presence
nto the built environment through clear,
structured, and  highly  visible
communication.

SHG PROJECTS
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UNIFORM AND PPE

Uniform and PPE ensure a consistent,
functional, and  professional brand
presence across both office and on-site
environments.
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APPLICATIONS

These applications extend the brand
across various touchpoints, ensuring a
consistent and recognisable presence
in different contexts.

SHGPROJECTS
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Welcome home.










